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Figure 5-1-1 Creative Taiwan—Implementation and Task Chart for the Cultural and
Creative Industry Development Program
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Table 5-1-1 Creative Taiwan, 2009-2013—Total Projected Expenditures for Cultural
and Creative Industry Development

AT BT
St oA I 2009 2010 2011 2012 2013 Gt

IREE i 4.95 9.36 18.97 11.56 12.02 56.86
R A B R R e R 2.84 431 9.00 11.80 12.80 40.75
C e L 2.97 4.41 15.00 15.00 15.00 52.38
T T A S R A T 0.72 1.75 5.10 4.85 4.85 17.27
BN A S A R A S T 7.53 7.83 7.83 7.83 7.84 38.86
AT R R A T 2.81 4.89 7.61 3.70 3.70 2271
TEFEEF RIS 3.34 4.12 8.91 8.80 8.65 33.82

HEET 25.16 36.67 72.42 63.54 64.86 262.65

BRI SO e - AR RS- SULRIE A SRR T RTHIRTEH98-102F (BEA)

Ak ARERFTYIRCE TR K 984F5 H 14 H it L E AT TSRS E: o Fovic B SCRIIZE S IR T S S TR » SO erFhitd
AR TECVIESAESE - BE SUUAIEAESSREBOREE & KGR At WKk " AlEEE- A=
FESEREIR T2 ) Se TATERBE U LR 2 B @SBRI AE SR AR ] (97-1024F ) BIEAT# ) - HEBINRSL
ey TN T S A R R TREATE L (100-1026F) MAARGTEEHET - FEEEE TATEES U
ZEEXLAIEAEZRERRE W] (97-1024) | BoREIEFE -

FoitH120 11 EBORF B L AE AESEHERD ELBGRAR - DUN 0Bl " ERSEHE0R b T e
3 ZEBLT LR -

I SULBIE A e & - USRI E® " 2nEsiEn ) ~ TEH
TEs Rcig , ~ TSR IR, ~ TAAREE RS L - TEEERNE ) IR TEHE TR
H o 201 1 HF R IER T L AR RGE 25 #K5-1-2 -
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Table 5-1-2 The Outcome of Creative Taiwan in 2011—Environmental Structuring

HH TR
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EZIn-&-xictan

1,000 °
« ZHBIEREHEERS © REHLHRII605/ K HEE 2R - MB2BTH N B & A Ry # 51566,680,000
IE

o IEHSCAIRE IS ISR K E ~ ISR AIVE JI/E AR BIHT IR I3 1 KRS ~ 48R
it S EATRAEARE R PSR 4R RE  SHRRENE IE N « 1 FBIHTIRE R s 2%
JIAT RS S AR -

o EEMEELAIZAERIEE S « A4STMEEA S - BT BOES6SE 5 Bl - RI2EABK
71,024 AR » B2CHEAE S50 F T2 %%16,641,9107T » B2BIE G B S4H (S MRS TEZ AN B
230,7058,0007C °

o Art Taipei 201 1 ZJLEIPRESHE S « 2RZBINIMNERILET 124K » 28 ABEE4ES,000A -
A SR 1068 TT -

o HHEEMREMEGE | TEBMEIETNAELE » 20 1FERAGE I9ER B » ZILERE
HEr OO o SERAER R (e -

AABEERIRES o EEELSAIFEITI VR « B2 B E SE AR B AR, ~ SERGE S SLaIlE « 22

MG REEERS « FRERERE TEYSER12E88EN « HR2ECDH I, » 285K &4
& > 5 E700 AR KE -
o 201I4EEHEL ~ Zrh ~ fE# » 3 - B AAUEAIZEEEE I 1,28 BERIEE) - 5|
e e #1268 ARZ:H - . B
TR FTHEEE R R R AIE A ¢ 55 E SCAIAA 300 AR BLE - BEAIITEAR RS G A
A 12N 5 SlFsH = REE EL A A RS - 1T LA A A EEo DAk -

BRI - SUEECSULRE AR E R A - (2011 ~ 201288 S LA AESE B IRF R )

Sif
e

Y& 1R)E:

Ui

So

T

£ T HEETE L G PURKSLL TR R i T T E L, T BN E
MRS, - TERGTEREMSETE L - T TEESREEETE ) AR AT SR I TR
R o 201 1A IEE i AR GE 25 K5-1-3 -

18 7THEFFT AR L HIE © BIUFHORE: « B EILEITAE « B ARSI AR A F] ~ BT BRI B AL -
BT EEEATHEA R « ERE A AT E e ~ TRIAIZBFEARAE -

140



Cultural Statistics

265-1-3 2011 3L AT A 3 B8 IR /5 P TR — s At =
Table 5-1-3 The Outcome of Creative Taiwan in 2011—Flagship Plan
HH HITHER
o WIAZ  2010FF20 145 TBRNAELRRIMEE ) - FERUSE - MESARERN - 48
RS TE R7HEITEIAE - 201 BB TAFRAEE ¢
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A B ) MBI » AR IEE BRSNS ZAS M) - B5IAU 1009422 5 -
QBB TSN © 2011 ZALER A SMER 4z N Rl 2 R - BIAIMNE R 23 AR
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PRHERE ) ~ T EHERBIERE AL R EERE ) - 20114 T HEBMMBONER TSR, - " BUEE
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Table 5-1-3 The Outcome of Creative Taiwan in 2011—Flagship Plan
HH TR

O)VEERBEEZE RS DAGERG I T2 « 2011 2GS > IHHIDARIRER
SRR S |2 H 2 ERS 613,036 A B 1 Bk i T B2 N Bl gy 5 Tp Bl e i s e B 3/ B S B k4
KEETHRIE » 201 1AEHEG AR 729014 -

(6)REAIRE A VTR - FBEH201 I EAIR AN HER145 5 FBH62FK ~ ZETR0% K BLEEA% » (g
HESEFHEFI3 BT -

(TR ZE b B S IR s S« BV TR B i RS HE36 K » RASER IS T IES R % - B
FEEBTEE M 1.60415TC - SR IMEERISREHE S 105 » SULEHE2,665.65T0 © A i
BRI - (et RE Ik g B S B R e R T HE ZE G 155 - 1Rtk iR £ 24% -
T B SRR T IHT =S 4.6505 T ©

o HETAE : "HafbAIFIREERET , ~ TIREITRYEEG  BIRNS o DI R TR R BB ES

EATEN A ~ KRB SRITEY F 2 1 1 JE R B fEEh T B e -

o HBERLE @ 20115218 T 2SR R OEREA A B ERETE 170 A - I E 20404 © L
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T BEFESEfE B =A% EH A E - DI TRk s B KA - 22y T8 REEbE 3 1SS 5 2011
fEG 2 BN R T R - B T8 SRR 136 A+ A ER afE4,665 870 » P AEFER
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PEE RATEERSE RN EESE o WO S AE R R I 3RSE G R 15+ RS » 1S RBH A 70 R VIR
BRANRREAYEESE - SRS ~ BErESE - S TEESE RO B A S -
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3R ALEIE A S B B/ IMEIR S 2, 1820094 HE 52 B0R52,079%% » 20104
52,534%% » E20114F-253,461% °

EREFMAERERAH » 20 1 FEREREENRT A PR EZE (1015 0 1K’
FHR31.17% ) ~ ALEE MRFERAESE (82% » lEE30.16% ) ~ B EER A (2255
A RTR28.57% ) ~ i SSHIFHER A AESE (1,9265 © 11.59% ) KEMRETAESE (2,830% » [KEXR
9.14%) -

EREERBGI E EFERULBIEERED "EEES ) WERBIRS » F2011F#
13,2955 » RIS R22.94~24.87% 2 ] » IEVUELERBMEAK « HRR T TEFEZE , -
10,190% » GHEFBILEAN1218.99~19.20% 2 M « FFHZ R T HEERGTAESE . - SHEFEILENR
12.49~12.70% 2 [ » PLEERF NRE - M "B AAESE o KBTS EEERIREE TR 0 3200742
17.04%% 2201 155/911.99% » HEREZE G ERBULREEI0%LLT « FEBHERS-14 -

F45-1-4  20074E 220115 XA LA S BB M — a0 47

Table 5-1-4 Total Number of Companies in the Cultural and Creative Industries,
2007-2011—by Industry

B XK %
X Iz il HH 20074 20085 20094 20104 20114F
K 2,748 2,662 2,589 2,560 2,560
TS B4l HE 5.06 5.02 4.97 4.87 4.79
pR=Es - 313 2274 -1.12 0.00
N . EL 1211 1,338 1,462 1,726 1,926
f‘;%’ﬁ@% HE 223 2.53 2.81 3.29 3.60
S5k EZ%ZAZ - 10.49 9.27 18.06 11.59
RERE KE 43 53 56 63 82
e HE 0.08 0.10 0.11 0.12 0.15
RRR - 23.26 5.66 12.50 30.16
K 10,357 10,060 9,903 10,085 10,190
T#k HE 19.08 18.99 19.02 19.20 19.06
R - -2.87 -1.56 1.84 1.04
E3 4 623 636 670 696 730
:4: HE 1.15 1.20 1.29 1.32 1.37
[Da=Es - 2.09 5.35 3.88 4.89
KE 1,604 1,580 1,594 1,603 1,579
e & R EE HLE 2.95 2.98 3.06 3.05 2.95
|pE=E - -1.50 0.89 0.56 -1.50
P34 5,095 5,031 5,006 5,031 5,094
HHRk e 9.39 9.50 9.61 9.58 9.53
AR - -1.26 -0.50 0.50 1.25
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Table 5-1-4 Total Number of Companies in the Cultural and Creative Industries,
2007-2011—by Industry

AT DR %

el FEESER HH 20074F 20084F 20094F 20104F 20114F
K 12,453 12,588 12,617 12,903 13,295

[ HE 22.94 23.76 24.23 24.56 24.87

g EZ%?AZ - 1.08 0.23 2.27 3.04
£ 1,721 1,692 1,681 1,731 1,764

?E%Z*&jz t[ﬁ 3.17 3.19 3.23 3.30 3.30

R = -1.69 -0.65 2.97 1.91

£ 2,172 2,277 2,414 2,593 2,830

EEMhEET HE 4.00 430 4.64 4.94 5.29

[pa=Es - 4.83 6.02 7.42 9.14

KE 99 123 142 175 225

[ AL e HE 0.18 0.23 0.27 0.33 0.42

. R = 24.24 15.45 23.24 28.57
e 17 33 47 77 101

BETonhEREY  LEE 0.03 0.06 0.09 0.15 0.19

[Da=Es - 94.12 42.42 63.83 31.17

E3 4 6,896 6,712 6,561 6,596 6,676

Gt e 12.70 12.67 12.60 12.56 12.49

[pa=Es - 2,67 225 0.53 1.21

P34 9,248 8,191 7,337 6,695 6,409

AR BMARES  E 17.04 15.46 14.09 12.74 11.99
R = 1.00 -10.43 -8.75 -4.27

FH 54,287 52,976 52,079 52,534 53,461

HEET B 100 100 100 100 100
BRES - -2.41 -1.69 0.87 1.76

BRI« SIS E A A A E - (01228 LAIZ BB RAER)

TEEERERY 1 2013424 H

A1 LB MR RSB S LB 7 S B A AR B I B R Bk D TG B M L -
2. KU A BR - HERTELS A IEIAENS A LR = -

20 1 1 SRRy BRSSO Bl B e 78 SRR 156,654 8180 (RNEAIEAIEAESE) » # 20104E9%
ARSI 0.5% -

TEEFE AN ER T > R " EnReTEZ ) (B3.31%) B T TEESE, (D
24.34% ) Hb - B EFEEFEFLE201FEEENMHE S » Hp o (kERgER " SULEE MR
WS | o EEERRR 2010 154.56% » Hk T 3%at e AESE | - BiR38.75% -

G TR TR A ) e o RS EREILERS 2 19.88~21.96%
e %‘ﬁ* SRR R IR S TEREHER FE%E%J - TEERREAESE , ~ T HRRE
3~ THREEEGTAEE, Mo T TEER ) o HEREHRLHE/IRNI0% 0 FEEEHKS-1-5 -
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Table 5-1-5 Business Volume of the Cultural and Creative Industries, 2007-2011—by
Industry

2= Sl

ALK EE S JFeiE

B4

HiAR

i
O

HE

-84

i
1N

|
7

i

sy
)

i
B
g
+

LA LR

B

M

20074F
4,517,264
0.74
7,078,317
1.15
505,329
0.08
66,528,195
10.83
13,401,367
2.18
107,351,470
17.48
86,259,642
14.04
132,564,996
21.58
16,818,879
2.74
57,424,230
9.35
759,027
0.12
177,486
0.03
74,389,376
12.11

20084F
4,770,665
0.79
5.61
8,403,978
1.38
18.73
574,285
0.09
13.65
72,443,867
11.93
8.89
13,764,007
2.27
2.71
108,129,996
17.80
0.73
84,373,231
13.89
-2.19
127,825,543
21.04
-3.58
15,730,174
2.59
-6.47
48,249,241
7.94
-15.98
803,689
0.13
5.88
137,787
0.02
-22.37
76,885,336
12.66
3.36

20094F
3,805,406
0.67
-20.23
7,561,181
1.33
-10.03
685,664
0.12
19.39
60,605,219
10.62
-16.34
13,322,963
2.33
-3.20
110,898,291
19.44
2.56
78,942,342
13.83
-6.44
113,423,484
19.88
-11.27
15,120,377
2.65
-3.88
49,972,256
8.76
3.57
902,787
0.16
12.33
155,095
0.03
12.56
65,777,972
11.53
-14.45

20104
4,326,825
0.65
13.70
8,785,689
1.31
16.19
469,393
0.07
-31.54
92,844,238
13.88
53.20
14,916,872
2.23
11.96
123,424,055
18.45
11.29
88,919,813
13.29
12.64
137,142,333
20.50
20.91
16,389,142
2.45
8.39
59,611,512
8.91
19.29
1,123,628
0.17
24.46
203,367
0.03
31.12
72,238,599
10.80
9.82

Cultural Statistics

AL AFIT 5 %

20114
4,608,274
0.69
6.50
9,652,284
1.45
9.86
1,194,869
0.18
154.56
70,244,812
10.56
-24.34
19,962,295
3.00
33.82
126,857,011
19.06
2.78
89,149,806
13.40
0.26
146,137,087
21.96
6.56
16,565,629
2.49
1.08
57,640,822
8.66
-3.31
1,434,080
0.22
27.63
282,169
0.04
38.75
72,798,183
10.94
0.77
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Table 5-1-5 Business Volume of the Cultural and Creative Industries, 2007-2011—by

Industry
B T %
E =Vl R HH 20074 20084 20094FE 20104E 20114F

%g R 46,448,215 45,349,424 49,428,207 48,432,880 48,949,967

N
N BN ESE tE 7.56 7.47 8.66 7.24 7.36
£l R - 1.00 8.99 -2.01 1.07
R 614,223,793 607,441,224 570,601,244 668,828,346 665,477,288
st s 100 100 100 100 100
PREES -1.10 -6.06 17.21 -0.50

f*ﬂéﬁ SALE A LRI A A= <<2012i1%6t1tﬁu B ERS )
FERERE : 201354 H

éf D LR MR R SUEES S LRI 7 S S A SRR I B A b ol & RERF B RML B -
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Figure 5-1-2 Number of Cultural and Creative Industry Companies in 2011—by Years
of Operation

146



Cultural Statistics

VERUR .
WELLE SEBRAL | s ol 23 4y

17. 67% 0.00% \ / /2 90%3.07% st

3.20%

5~104F
22.06%

10~204F: /

46.24%

[E5-1-3 20114 SCIE AT E S = R M — IR B R I 0

Figure 5-1-3 Business Volume of Cultural and Creative Industries in 2011—by Years of
Operation
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Figure 5-1-4 Number of Cultural and Creative Industry Companies in 2011—by
Capital Structure
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Figure 5-1-5 Business Volume of Cultural and Creative Industries in 2011—by Capital
Structure
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Figure 5-1-6 Number of Cultural and Creative Industry Companies in 2011—by
Region
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Figure 5-1-7 Business Volume of Cultural and Creative Industries in 2011—by Region
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Table 5-2-1 Average Family Recreation, Culture, and Educationexpenditures in
Taiwan, 2007-2011

A7 TG

HH 2007 2008 2009 2010 2011
EARIECN & B Bk 22,149 20,649 12,091 13,888 14,752
DRSS B S bR 8,372 8,212 8,720 9,795 10,330
EHEERE A 3,871 3,503 6,610 6,089 5,690
BB BREEE A B LM Ja 9,045 8,428 7,968 7,475 7,732
HE 46,243 47,509 42,510 40,054 37,193

AT 89,680 88,122 77,899 77,301 75,697

BRI - ATEE EETHEREAESS 0 96~100F- FEEW AN E RS )

| HE © http:/www.dgbas.gov.tw/ct.asp?xItem=19882&CtNode=3241&mp=1
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Ryl I ST LB AR B2 W BT + A5 B SR SR MR RS ) LR S A
B~ BT « STILE MM B BT E « ST 0 P Bl B 3 B A G AR
S+ 5 BN SR L R SRR A TS Y |2 SV G - 20084 2520 114 JR S L BT (L Bl
B R 2 E #6522 -

150



Cultural Statistics

#5-2-2 20084 2201148 32 ECAL B4 18 B 5 2 Ak
Table 5-2-2 Amount of Consumption of Cultural Activities, 2008-2011

A7 TG
HHAY HH 2008 2009 2010 2011
i 572 566 573 724
A 1,697 1,667 1,670 1,393
RA RIS E) T 1,799 1,801 1,786 1,462
HFE 4,210 3,978 4,223 3,322
TS 3,129 2,739 2,294 1,685
T =i A B 262 670 309 290
BRI =i A Bl 236 464 252 255
G 88 294 397 318
T B AR B YRR 159 992 488 240
HHE Y 358 1,999 577 185
BT 156 1,518 494 371
T2 169 612 377 197
TAABREIE - 873 713 701
R T%ﬁféﬁﬂﬂiﬁ - 367 336 476
TR 929 209 391 219
=E 3,749 1,280 1,193 1,644
Sl e 720 2607 540 1082
itk B SCA LB B /T SARER 865 1,192 205 242
SCERAHTEGE) 977 1,308 881 1,672
BTG E) 12,334 14,084 8,970 10,157
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Figure 5-2-1 Amount of Consumption of People Exposed to Mass Media in 2011
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Figure 5-2-2 Amount of Consumption of People Who Appreciated, Visited, or
Purchased Visual Artworks or Products in 2011
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Figure 5-2-3 Amount of Consumption of People Who Appreciated, Visited, or
Purchased Performing Art or Related Activities in 2011
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Figure 5-2-4 Amountof Consumption of People Who Visited Museums, Community
Cultural Centers, and Local Cultural Centers in 2011
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Figure 5-2-5 Amount of Consumption of People Who Visited or Participated in Folk
Arts Festivals and Life Arts in 2011
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