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Abstract

For accumulating statistical data and able to effectively grasp the trends and
context of the performing arts industry, this study analyzes its ecological structure
through secondary data, questionnaire surveydepth interviews and focus graip
This research included three sections, firstly the overall performing arts industry
survey. As well as this, how the established national performing art center stimulates
the industry and their future business strategy recommendations. Finally, ttte effe
and contributions to the arts' environment via free performances such as outdoor

presentation and folk festival shows.

The industry study shows that the relevant grading policies typically have its
importance towards specialized operation. In relatmmhe creation, apart from its
own pursuit of theatrical art upgrades, new production is much favored for attracting
audiences in the small domestic consumer markets, as well as applying government
grants or venue. As a result, domestic team has strormgative energy and
willingness for new programs. However, arts organizations have to constantly set
and adapt in the marketing channel as the existing and new media is on the tendency
of mul titude di visi on and t ranienfand mi ng.
corporation sponsorship in the performing arts has been strengthened by the
governmentsod promotion in these years, the

in the near future has impacted on the box office and lacked of resources.

Moreover, most erformance facilities in Taiwan are public property. While all
the venues in Taipei to rent a large demand schedule, venues elsewhere were facing
both in operating cost and professional manpower insufficiency. The increased
domestic supply of stadiums likke completion of National Taichung Theater and
National Kaohsiung center for the Art®r instance, may change the relationship
between the venues and the performing groups even influence the performing arts
environment. Competing at venues that majkestthe business strategy to the
existing venues. As a matter of fact, a national performing arts center its artistic
qualities reflects the cultural features of the country. Considering the foreign
performing arts centers are quite attentions to progoianning, especially leading
the creation and produced business and behaving as an innovative and creative base.

The original programing model and audience management of domestic performance
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groups may be revolutionized eventually.

As regards, theregional government agencies have been developing local
features by way of holding artistic activities to interest public participation, and
providing a platform for arts groups so that they could promote and pass down the
performing arts as well. The nfir-sale shows provide performance opportunities
and income to the art organizations. Besides, the public participation process will
boost the economic benefits and has its cultural significance. In general thiekebn
performance is an ideal solutioorfpartial people in rural areas, who have difficulties
being involved in arts and cultural activities since the geography limitation and the
financial status effect, to achieve equal rights. However, overmuch free art
presentation is starting to concehe tprogress of performing arts groups perform in
professional theater. To put it simply, the implementation of cultural activities
should also have longéerm planning, in order to really achieve the intent and
effectiveness.
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93.33% 87.16% 81.29% 83.71% 70.06%
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65.43% 60.76% 54.01% 46.43% 72.81%
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A 27.99%A 12.20% 2017 A
A 15,000 A 14.56%A
5,984 A 13.75%
15% 2015 2017
0
2015 2017
12,487 12.20% 15,490 13.22% 24.05%
28,638 27.99% 33,093 28.23% 15.56%
1,765 1.73% 1,765 1.51% 0.00%
7,456 7.29% 7,456 6.36% 0.00%
2,155 2.11% 2,155 1.84% 0.00%
3,131 3.06% 3,131 2.67% 0.00%
1,400 1.37% 1,400 1.19% 0.00%
1,242 1.21% 1,242 1.06% 0.00%
1,534 1.50% 2,984 2.55% 94.52%
2,510 2.45% 2,510 2.14% 0.00%
9,505 9.29% 9,505 8.11% 0.00%
10,129 9.90% 16,113 13.75% 59.08%
1,365 1.33% 1,365 1.16% 0.00%
1,142 1.12% 1,142 0.97% 0.00%
1,390 1.36% 1,390 1.19% 0.00%
6,060 5.92% 6,060 5.17% 0.00%
1,320 1.29% 1,320 1.13% 0.00%
1,157 1.13% 1,157 0.99% 0.00%
994 0.97% 994 0.85% 0.00%
1,328 1.30% 1,328 1.13% 0.00%
4,385 4.29% 4,389 3.74% 0.09%
1,224 1.20% 1,224 1.04% 0.00%
102,317 117,213 14.56%
0 2015-2017
0
2014 A 2013
A 25%A 2
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163 2015 2017
U
100 101-200 201-400 401-500 501-700 701-1000 1001
2015 2017 2015 2017 2015 2017 2015 2017 2015 2017 2015 2017 2015 2017 2015 2017
2 2 2 3 2 2 1 4 1 2 4 5 16 19
12 12 6 6 14 15 2 3 8 10 7 9 52 57
4 4 2 2 1 1 7 7
3 3 2 2 3 3 1 3 3 2 2 14 14
2 2 2 2 1 1 6 6
1 3 3 5 5
1 1 1 2 2
1 1 1 1 2 2
1 1 0 1 1 1 1 1 3 5
1 1 2 2 1 1 1 1 5 5
2 2 1 1 8 8 2 2 1 1 3 3 19 19
1 1 3 3 1 2 2 4 7 11 15
1 1 1 1 2 2
1 1 2 2
1 1 1 2 2
1 1 3 3 2 3 3 1 1 9 10
1 1 1 1 1 1 3 3
1 1 1 1 2 2
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2015 2017 2015 2017 2015 2017 2015 2017 2015 2017 2015 2017 2015 2017 2015 2017
1 1 1 1
1 1 1 1 2 2
0 0 2 2 5 5 0 0 2 2 1 1 10 10
1 1 1 1 2 2
25 25 23 24 46 48 13 14 13 13 31 34 27 34 178 192
0.00% 4.35% 4.35% 7.69% 0.00% 9.68% 25.93% 7.87%
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A
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U A A
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U] %
1~5 8.07% 13.64%
6~10 16.24% 45.45%
11~15 26.44% 13.64%
16~20 10.34% 18.18%
21~25 5.80% 4.55%
26~30 7.23% 0.00%
30 25.88% 4.55%
0
3
A 11-15 30
A A
A A

10 . (2013)A A (2013.04)

U http://www.architw.org.tw/ftp/magazine/m

ag70/70th29.pdf

38



http://www.architw.org.tw/ftp/magazine/mag70/70th29.pdf

A A
A A A
183 2014
U %
( 1)
(1,001 ) 87.65%
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(500 ) 45.79%
58.53%
5
193 2014 -
O %
(1,001 ) (501-1,000 ) (500 )
78.96% 70.21% 58.90%|  66.16%
96.04% 81.33% 65.50%|  75.48%
54.17% 50.85% 68.09%| 54.17%
56.63% 51.96% 57.97%|  55.63%
38.91% - 65.75%|  56.80%
63.54% 57.66% 58.28%|  60.22%
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20% 2014
U] %
5.88% 5.88% 14.56%| 26.83% 14.93% 3.91%| 24.54% 15.15%
37.41% 28.24% 23.30%| 52.68%| 26.87%| 40.63%| 51.53%| 33.33%
28.06% 17.65% 23.30%]| 14.63%| 40.30% 28.13%| 12.88%]| 27.27%
A
10.07% 11.76% 15.53% 1.95% 4.48%| 18.75% 4.91%| 13.64%
A
10.07% 36.47% 23.30% 1.46%]| 13.43% 8.59% 6.13%| 10.61%
5
3
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A .
A
A A . A U
A A
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A A
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213% 2014
U] %
60.87% 36.36% 21.05% 21.43% 34.95% 20.59%
73.91% 56.67% 54.55% 43.24% 55.36% 32.43%
5
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A A
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A 2014/15
/ A A
A 2014 A A
2013 51.6% 48.8%
53.0%
52.0% - 51.6%
51.0% -
o 20-0%- 48.80%
49.0% | 48.3%
48.0% - 47.6%
47.0% -| 45.9%
46.0% -|
45.0% -|
44.0% -|
43.0% T T ; ;
2010 2011 2012 2013 2014/15
303 2010-2014/15
( 2014 . A A
0
15-19 26.5%
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30-39 A
A A
A A 40 A 60
A :
223 2014/15 -
15-19 60.6% 19.80% 18.10% 15.20% 26.50%
20-29 54.3% 17.20% 16.70% 13.00% 16.10%
30-39 50.4% 15.00% 20.20% 13.60% 14.40%
40-49 50.3% 17.30% 18.60% 16.40% 15.80%
50-59 45.0%) 16.80% 12.30% 16.30% 14.30%
60-64 43.9% 16.60% 13.00% 19.30% 15.30%
65 38.8% 14.60% 11.10% 15.00% 12.40%
U1, 2014 . A A
2. A 100%,
U (2016)A 2014 .
A , 2014 . A
A (  26.18%)A
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A A h
04 -
30.00% + 26.18% 24.38%
25.00% -
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% 15.00% - 10.04%
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A ENEREN
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A .
2009 A
23% 2009-2014
U %
3
2009 16.68 3.19 24.30 2.53 14.45 12.73 11.04 9.37 5.71
2010 16.64 3.23 24.57 2.48 14.39 12.52 11.01 9.71 5.45
2011 16.22 3.10 24.39 2.49 14.62 13.00 10.39 10.16 5.63
2012 16.54 3.03 24.36 2.50 14.55 13.02 10.01 10.58 5.41
2013 16.30 2.98 24.27 2.46 14.67 13.37 9.73 10.57 5.65
2014 15.87 3.02 24.46 2.44 14.87 13.12 9.58 11.08 5.55
0
3
A 15-19 _ 20-29 _ 30-39
40-49 A A
(2016)
. A 20 A
A 15 ~19 20 ~29 30 -39 3
3
A A
A A
A
2014 12 A 2013 17.52%,
A 75% A
- 2014 4 A 2013 U
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333 2010-2014 -

0
5
A
2176 A 2013 19.47%A
A : (
( 31.25%),
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1,000,000 - 680,044
411367 692,798
500,000 - 846 2132896 239,779
)] 0338 oy |
m 2010 m 2011 2012 2013 2014
343% 2010-2014 -
0
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24% 2010-2014 -
o
2010 2011 2012 2013 2014
4,485 7,427 8,516 8,774 10,828
93,774 97,171 87,158 119,020 90,168
200 268 742 1,492 1,666
3,480 4,403 6,072 5,287 5,574
6,310 8,526 11,050 11,353 12,084
7 0 30 12 46
108,256 117,795 113,567 145,938 120,366
N
4.63%\10-04% 0.04% / 9.00%
1.38%
%
35% 2014 -
24
N
A A
. 2014
A YA 40.37%A 2013 A
23.33%,

49



2014

%

40.37%

S 0.04%

0.02%

363 2014 -
"
A 2013 20.23%
2014
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253 2010-2014

o
2010 2011 2012 2013 2014
199,348 247,578 168,642 173,741 214,835
148,682 148,443 121,678 105,899 102,721
28,590 34,767 90,430 138,183 85,003
115,219 107,394 116,765 96,646 105,960
218,336 129,972 94,928 75,135 184,209
36,055 - 74,354 58,765 65,587
150,460 147,447 120,330 104,901 112,839
10 24
20 A A 500
A 100 A A
A A .

, 2014
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p>
>
b
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National Endowment for Science A Technology Aand the Arts i NESTANJ
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A
A NT Live A A
3 -
A12015 5 A
j Australia Council NJ 7,800 A _
i National Centre for Excellence in the Arts NJA
A A
A
(Live Performance Australia, LPA) A
A 40% A
18 20 A 1,300 A
A 15
3 -
NEA A A
A . NEA(2016), The
Summit On Creativity And Aging In America, A A
A u
A ( )A
A NEA
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A
A
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A
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3
A
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Crowdfunding Industry Report) A 2014 162 A
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Participation A V]

https://www.arts.gov/sites/default/files/arts
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NEA(2015) , The Arts in Early Childhood: Social and Emotional Benefits of Arts
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2013 16794 110.8 ( 68.4%)

A A 67 ( 41.3%)A
A 197 ( 12.16%)"
A 2014 A
A
A
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FlyingV A 2015 12
A 117 A 8%A 49 A
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A
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